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01. Page views on The Divide (Public Senti-meter Analysis):  

Month February  March April May (Up to 21st)  Total for Q04 
Page views  1,447 1,740 537 908 4,632 

 

 

Some sample screenshots of posts:  
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02. Twitter Impressions:  

Month February  March April May (Up to 21st)  Total for Q04 
Twitter 
impressions  

24,265 8,464 6,470 20,122 59,321 

 

 

 

 

 

 

 

 

 

 

Some sample screenshots of tweets:  
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Some screenshots of public discussions based on The Divide tweets: 
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03.  Facebook Reach:  

Month February  March April May (Up to 21st)  Total for Q04 
Facebook Reach 11,023 4,471 1,422 20,123 37,039 

 

 

Some sample screenshots of Facebook posts: 
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